
WELCOME TO

THE CITY OF SOUND



WHO AM I?

Claus Falk Petersen 
Chefkonsulent 

Kommunikation & Erhverv 

Struer Kommune 

Mobil: 51142631  

E-mail: cfp@struer.dk 

Struer Municipality since 2009

Areas of work:

• Strategic development (City of Sound)

• Business development

• Urban development / placemaking

• Settlement

• Tourism

Education:

Cand.scient.soc. / MSc in Social Science

Aalborg University



STRUER MUNICIPALITY

Close to people, technology & nature

• 20,594 inhabitants

• Struer City – 10,000

• 1.7 billion in operating budget

• Struer Municipality – 1,780 employees

• 7 public schools with 1,800 students

• 147 km coastline ~ 7 meters per citizen

• 2 islands and 6 Limfjord harbors



STRUER



THE CITY OF SOUND
Struer is the City of Sound and the world’s only 

municipality that uses sound as a driver for local 

development and growth.

Sound has been the livelihood for people in Struer 

Municipality for over 100 years. Our proud sound 

traditions, originating from Bang & Olufsen, have 

shaped our DNA, enabling us to create, innovate, 

and use sound in a locally and international 

context.

In Struer we use sound as an amplifier to actively 

create welfare, innovation, and culture. 

The City of Sound is the dream of creating a good 

life – also for future generations. 



POPULATION 

PROJECTION AND 

DEMOGRAPHIC 

COMPOSITION

 



BRANDING

1. INCREASED AWARENESS OF

Struer Municipality / The City of Sound

The 95% who are not in the ‘market’

Specific target groups

2. INCREASED PRIDE and

DIY communication

Citizens, employees, ambassadors, etc. 

(understanding, engagement, and 

ownership)



CITY OF SOUND BRANDING BOARD 
– participatory place branding
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Struer

Handelsstandsforening

Lydklyngen

Struer-Egnens 

Turistforening

Kulturnetværket 

Kontaktudvalget 

for Lokalområder 

Thyholm 

Erhvervs- og 

turistforening

Struer Kommune

Eksterne

Kompetencepersoner

Struer

Erhvervsforening



Struer Municipality aims to be a Living Lab –
exploring how sound can generate new 
knowledge and inspire innovative 
approaches to solving public tasks while 
driving local growth. 

A place where new solutions are developed 
and tested in real-life contexts, applied in 
practice, and hopefully transformed into 
entrepreneurship and/or local value.



ENTREPRENEURSHIP

• Sound makes Struer Municipality Denmark’s center for 

entrepreneurs, companies, artists, educational institutions, and 

others working with sound.

WELFARE & QUALITY OF LIFE

• Sound is a tool for generating new knowledge, enhancing welfare 

services, improving quality of life for citizens, and increasing job 

satisfaction for employees.

NATURE

• Sound is used to highlight and activate the municipality’s natural 

qualities – encouraging people to stay and engage in activities.

EXPERIENCES

• Sound is a platform to create, attract, and develop experiences 

and events that citizens and visitors remember.

URBAN LIFE

• Sound is used to create new experiential qualities and awaken 

visitors’ curiosity and playfulness, helping to generate life and 

attractions.



SOUND 

EVENTS 
- using sound events as a 

driver for placemaking and 

to engage the local, 

national, and international 

ecosystem





9 TYPICAL SOUND ENVIRONMENT IN THE CITY

DIFFERENT SOUND SPACES CONNECTED WITH DIFFERENT SOUND ZONES  



 







 

 - LYDEN AF LIV



   ARTS CLOUNCIL OPEN CALLS 
     - The Sound of Future Urban Spaces



CHRISTIAN SKJØDT

THE RECEIVER



SOUND 
that amplifies 

local initiatives



- ANOTHER ECOSYSTEM THAT SURROUNDS US



THE SILICON VALLEY

OF SOUND

⎯ How to reach out to internationally stakeholders 

using local ecosystems



1. 

BANG & OLUFSEN

2. 

HARMAN - SAMSUNG

3.

VELFÆRDSHUSET

4.

STRUER LIVING LAB

5.

SOUND HUB DENMARK

6.

DANISH SOUND CLUSTER

7.

UDD. INITIATIVET STRUER

8.

NORDIC PODCAST ACADEMY

9.

SOUND ART LAB

10.

LYDLABORATORIET

11. 

STRUER MUSEUM

12. 

NATIONALT VIDENSCENTER 

FOR SONISK KULTURARV



HOW TO CREATE THE BEST FRAMEWORKS 

FOR LOCAL ENTREPRENEURSHIP, 

INNOVATION, AND GROWTH?

Public 

stakeholders

Companies

Starts-ups 

Investors

Culture and 

Creative sector

Education and 

Research
Citizens

Inspired by the multi-helix approach

‘Dedicated and integrated 
cross-sectoral environments 

contribute to local 
development and growth – and 

to attracting and retaining 
talent’

The key to unlocking future growth in Denmark

VÆKSTTEAM FOR ERHVERV
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