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UN Conference on Human Environment
1972, Stockholm 

– Stockholm Declaration
• 7 proclamations and 26 principles

– Safeguarding of the natural environment
– Social issues (colonialism and oppression)

• UN Environment Program (UNEP)



World Heritage Convention
UNESCO, 1972

• The words sustainability and conservation did not feature pre-
eminently in either of these initiatives at the time - the emphasis 
was on environment and on protection

• One world
• Outstanding Universal Value
• National effective and active measures for the protection, 

conservation and presentation

http://whc.unesco.org/archive/convention-en.pdf



2015 UN Sustainable Development Goals

https://sustainabledevelopment.un.org



UN SDG 11.4

•

11.4 Strengthen efforts to protect and safeguard the world’s cultural and 
natural heritage 



FN Indikatorer för kulturvård

Indicators for measuring progress

UN-designated Indicator 11.4.1 (Tier III): Total expenditure (type of 
heritage (cultural, natural, mixed, World Heritage Centre designation), 
level of government (national, regional, and local/municipal), type of 
expenditure (operating expenditure/investment) and type of private 
funding (donations in kind, private non-profit sector, sponsorship and 
private) per capita spent on the preservation, protection and 
conservation of all cultural and natural heritage

https://sustainabledevelopment.un.org/content/documents/11803Official-List-of-Proposed-SDG-Indicators.pdf



Cultural capital
David Throsby



Cultural capital
David Throsby

Investments



UNESCO Culture2030Indicators



UNESCO LOGO 
HERE

Dimension 1

Culture|2030 Indicators - Dimension 1 10

ENVIRONMENT & RESILIENCE

List of indicators

1. Expenditure on heritage
» Total expenditure per capita spent on the 

preservation, protection and conservation of 
all cultural and natural heritage by type of 
heritage, source of funding and level of 
government.

2. Sustainable management of heritage
» Checklist for the sustainable management 

framework to safeguard and manage cultural 
and natural heritage, practices, knowledge, 
and movable historical artefacts.

3. Climate adaptation & resilience
» Checklist for the climate adaptation 

framework, particularly including traditional 
practices for resilience.

4. Cultural facilities
» Distribution of cultural facilities through 

spatial mapping.

5. Open space for culture
» The three sub-indicators measure:

A. Number of ‘cultural open space’
B. Area of ‘cultural open space’
C. Percentage distribution of cultural events in 

open space
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Dimension 2

Culture|2030 Indicators - Dimension 2 11

PROSPERITY & LIVELIHOODS

List of indicators

6. Culture in GDP
» Percentage of Gross Domestic Product 

attributable to private and formal cultural 
production.

7. Cultural employment
» Number of people employed in the cultural 

and creative sectors and cultural occupations 
as a percentage of overall employment for the 
latest year.

8. Cultural businesses
» Trends in cultural businesses as a percentage 

of all businesses.

9. Household expenditure
» Percentage of total household expenditure 

devoted to cultural activities, goods and 
services.

10. Trade in cultural goods & services
» Exports of cultural goods and services as a 

percentage of all exports.

11. Public finance for culture
» The two sub-indicators measure:

A. Public expenditure for culture
B. Public budget for culture

12. Governance of culture
» Checklist of the governance framework to 

support culture and creativity.
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KNOWLEDGE & SKILLS
Dimension 3

List of indicators

13. Education for Sustainable Development
» The extent to which (i) global citizenship 

education and (ii) education for sustainable 
development are mainstreamed in (a) 
national education policies; (b) curricula; (c) 
teacher education and (d) student 
assessment.

14. Cultural knowledge
» Checklist focusing on cultural education and 

capacity building.

15. Multilingual education
» Percentage of instructional hours dedicated 

to multilingualism in primary and lower 
secondary education.

16. Cultural & artistic education
» Percentage of instructional hours dedicated to 

cultural education in the first two years of 
secondary school.

17. Cultural training
» Percentage of students enrolled in post-

secondary and tertiary education in the field of 
culture.

» Percentage of students graduating from post-
secondary and tertiary education in the field of 
culture.



UNESCO LOGO 
HERE

13

INCLUSION & PARTICIPATION

List of indicators

18. Culture for social cohesion
» The three sub-indicators measure:

A. Intercultural tolerance
B. Interpersonal trust

C.   Perception of gender equality

19. Artistic freedom
» Checklist on the level of support for artistic 

freedom and to identify the status of the artist.

20. Access to culture
» Availability of cultural infrastructure in relation 

to the distribution of the population.

21. Cultural participation

» The four sub-indicators measure:

A. Cultural site visits

B. Cultural attendance
C. Individual cultural activities

D. Using the internet for cultural purposes 

22. Participatory processes

» Checklist for the breadth of participation of all 
stakeholders including local communities in the 
processes for developing and implementing cultural 
policies, programmes, and initiatives that concern 
them.

Dimension 4



Regional Innovation Strategies for Smart Specialisation
– Culture and Cultural Heritage as a Priority

Stanojev, J. and Gustafsson, C. (2019) Circular Economy Concepts for Cultural Heritage Adaptive Reuse 
implemented through Smart Specialisations Strategies



Innovative, entrepreneurial and circular adaptive 
re-use of cultural heritage

The focus is on adaptive re-use and its spill-over effects in connection with 
inclusive, sustainable and innovation-driven development at local and regional 
levels. 

Changing the mind-set from protection to pro-action, the objective is to develop 
analyse the cultural vibrancy and based on that develop new planning strategies, 
financing and circular business models as well as  opportunities for implementation
of these.

How to find new innovative activities/business working in a sustainable way for 
adaptive reuse of historic buildings?



The Halland Model
• 100 historic 

buildings 
conserved

• 1,200 new jobs in
the construction 
industry

• One third of all construction workers trained in traditional techniques
• 235 new jobs on 

improved premises 



Big Data
Halland (SE) Fields of Creative Power

Sacco, Buscema, Ferilli, and 
Gustafsson 2019



6.800 Cultural activities 
and facilities

Fields of Creative Power



Today

Fields of Creative Power



Tomorrow

Fields of Creative Power



Day after tomorrow

Fields of Creative Power



Cultural Ecosystem in Skaraborg (SE)

Higher level
of education

Lower level of education

Cultural Heritage

Culture

Innovation

Creative industries

All people in working ages



Simulation



Relations Cultural Ecosystem Fyrbodal
district (SE)



Relations Cultural Ecosystem Fyrbodal
district (SE)



Relations Cultural Ecosystem Fyrbodal
district (SE)



How can we plan adaptive reuse of cultural 
heritage?

Can cultural vibrancy be the point of departure 
for regional sustainable development?

How are relations for bottom-up approaches 
constructed? 

Which relations are strongest?



Forsvik

Gustavsfors

Fengersfors

Strömsfors

Circular Business Model Workshops



Inclusive and sustainable 
approach

Active participation in 
culture

Involvement of 
different stakeholders

Bottom-up approach



Circular business models



Innovative, entrepreneurial and circular 
adaptive re-use of cultural heritage

Common framework for the identification of innovative circular financing, business 
and governance models for cultural heritage systemic adaptive reuse.

Flexible, transparent, integrated and inclusive tools to manage change to leverage 
the potential of cultural heritage, fostering adaptive reuse of cultural heritage in a 
systemic perspective.

Develop innovative circular business models, which are being used in case studies 
of adaptive reuse. The business models selected will cover different types of actors, 
public, private, social, and in particular, new partnerships between these three types 
of actors. See how adaptive reuse projects can be related to the various forms of 
partnerships. 


